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 TQF 3 Course description
	Name of University
  Rambhai Barni Rajabhat University

	Faculty/Department    Faculty of Communication Arts


Section 1: General Information
	1.
Course code and title
8312102  Marketing Communication Strategy 

	2. Credits 3(3-0-6) 

	3. Academic program

Curriculum : Communication Arts 
Type of course : A Required course

	4. Responsible faculty and teachers  

4.1 Responsible Course:      

          Miss. Aungsumarin  Suchairattanachod
4.2 teachers:         
     Mr. Sandusit Brorewongtrakhul      
4.3 Section    
              Section 1 students

	5. Course semester/academic year and student Level
Second semester/ 2019 

	6. Pre-requisite (if any) N/A    

	7. Co-requisites (if any) N/A    

	8. Place of study
   1132  Faculty of Communication Arts   Rambhai Barni Rajabhat University

	9. Last updated  
    1 December 2019


Section 2: Aims and Objectives
	1. Course Aims
   1.1 Student insight in the principles and concepts of modern business, including marketing mix studies in the present and the future.
    1.2 Students understand the concept of marketing communication that encourage entrepreneurs to communicate to consumers the goal effect.    
    1.3 Students born cognition and can describe the planning, communication, marketing communication to target consumers with the theme or a variety of methods.

	2. Course Improvement Objectives
     2.1 Students are able to apply and implement the concepts using ingredients marketing described the situation of modern business operations.

     2.2 Students describe and give examples of communication concepts to support the market, the operator can communicate to target consumers more effectively.

     2.3 Students plan events, marketing communications that are consistent with the behavior of consumers from the real situation by applying principles of marketing communication plan to be applied appropriately.


Section 3: Operation
	1. Course Description: Principles of Marketing Communication)
   To study the principles, concepts of marketing communication for relaying marketing concepts from directors to the target group of consumers in order to achieve in the objectives of marketing by using public relations, sales promotion, direct marketing, and special activities. 



	2. Number of hours per semester  
 In semester 1 has 15 weeks of teaching and 16 week to final examination
Lecture
Extra Teaching
Practices
Number
Lecture
practice
45

-
Teaching to meet the needs of individual students
N/A
6 Hour/Week


	3. Number of hours per week of teacher-provided individual counselling and academic advice.

In each week, Wednesday from 13:00 to 16:30, if the students have any problems about the course, they can consult the teacher at the Faculty of Communication Arts, building number 11, Rambhai Barni Rajabhat University or contact by phone and email     


Section 4: Learning Outcome Developments

(( Primary responsibilities) (০ Secondary responsibility)
	1. Morals and Ethics
1.1 Morals and Ethics to Be Developed



(1) Know and understand the communication arts ethics. (()



(2) Practice on the communication arts ethics. (০)


(3) Responsible for the discipline punctuality honesty and responsibility on public relations self-practitioner moral and social ethics. (০)


(4) Respect on human rights and accept the public opinions in the communication arts colleague involvement.  (()


(5) Abide by moral-based in the term of privacy and social public mind. (০)


(6) Respect on the rule and regulation of organization and society. (০)

1.2 Teaching Methods


(1) Teachers moral Ethics and professional ethics in the class.

                     (2) The importance of discipline, punctuality, sending the scheduled work and honesty In the activity or task assignments.

                     (3) Teachers activities to students working together.

                     (4) Teachers behave good example to the student.
1.3 Evaluation Methods


 (1) Evaluated from the discipline and the development of students to participate in the activities in the course of study.

                      (2) Can integrate knowledge in communication and knowledge in the sciences and other related.
                      (3) Assessment of the behaviour of the students in mora.

	2. Knowledge

2.1 Knowledge to Gain


(1) Knowledge and understanding of the concepts, principles and theories of

marketing communications. (০)


(2) The integration of knowledge in marketing communication, and knowledge in

other fields. Related to the use of marketing communication. (০)


(3) Apply their knowledge and skills in the field of professional communication solutions for applications in the communications market. (০)


(4) knowledge and skills of communication arts, research, to develop a
communications strategy to the market. (০)


(5) Experience in the practice of marketing communications with the 
real situation. (০)
2.2 Teaching Methods

          (1) Instructional module required by the emphasis is placed on integrating knowledge and profession.

                    (2) Provide a learning applied to the theory of real events.
                     (3) Special lecture by external experts with expertise or experience.



                     (4) Provide a course project / practice in the workplace. 

2.3 Evaluation Methods 


(1) Mid-term examination and the end of the semester.

                     (2) Reporting and presentation.

                     (3) To assess the behaviour activity study.


	3. Cognitive Skills

3.1 Cognitive Skills to be developed


(1) Able to systematically analyse in the body of knowledge of marketing communication. (০)


(2) Use the creative wisdom of body of knowledge of marketing communication,

which benefits to self-development society and public. (()



(3) Able to create and present on the problem’s resolution by thinking of the frame of related theory and the reality experience field. (০)
3.2 Teaching Methods



(1) Activities and practice skills to use the ideas and modern technology.

                     (2) Activities teaching based on learning from experience.

                     (3) Process which thinking skill in both individual and group such as planning project
3.3 Evaluation Methods



(1) Authentic assessment of performance and practice of students.

                     (2) Notice the use of creativity. The presentation by the use of modern communication technology.
                     (3) Questions, to realize the creative problem solving and the system of students.

	4.Interpersonal Relationship Skills and Responsibility

4.1 Interpersonal Relationship Skills and Responsibility to Be Developed


(1) Able to effectively communicate in the interpersonal and group 
communication. (০) 



(2) Responsible for the individual and group report and assignments. (()


(3) Responsible for the learning development both continue individual 
and job workplace. (()


(4) Able to adjust and teamwork with the colleague both the leader roles and 

group members in effectively. (()


(5) Able to use the knowledge in communication science to suitably lead the social issue. (০)

          (6( Behave and opinion acts on suitably role duty and responsibility mind. (০)
4.2 Teaching Methods



                    (1) Activities and focused on teamwork and work to have communication and interaction between people.

                    (2) Intervening responsibility, human relations, understand the culture of

enterprise. In the courses.


4.3 Evaluation Methods


(1) Was evaluated by observing the behaviour and the expression of the students while doing group activities.

                     (2) Estimated from the presentation for individuals and groups.

                     (3) To assess the consistency group.

                    (4) To evaluate the responsibility assignment.

	5.Numerical analysis skills, communication skills and using IT

5.1 Numerical analysis skills, communication skills and using IT to be developed      


(1) Able to effectively communicate both speaking and writing and select the suitable media for presentation. (()


(2) Able to use the suitable information technology in communication arts 
job. (০)


(3) Select the basically statistic to analyse and make decision on the systematically planning in communication arts research. (০)


(4) Recommend the resolution’s issue by using the information technology in communication arts field onto the related problem creatively. (০)
5.2 Teaching Methods  



(1) The curriculum focuses on practical skills, mathematics and statistical

techniques to the use of information technology 

                     (2) Experience, the students present their work using information technology, mathematics and statistics.

5.3 Evaluation Methods



Evaluating the ability to use technology. Analysis of the data from the program of research, the calculation of the mass media on marketing communication, and answer questions.




Section 5: Lesson and Evaluation Plan

	Week
	Topics/Details
	Hours
	Learning and teaching activities, teaching media (if any)
	Lecturer

	1 - 2
	Course overview 
Chapter 1 Introduction to Marketing Communication Strategy 
- Means , Concept and Structure
Marketing Communication Strategy 
- Level Marketing Communication Strategy 
- Conclusion
	6
	( Explanation of the course content and objectives, as well as course technology

( Teacher’s and students’ self-introduction 

( Introduction to the lesson and its objectives

( Keynote 

( Projector  

	Mr. Sandusit Brorewongtrakhul     



	Week
	Topics/Details
	Hours
	Learning and teaching activities, teaching media (if any)
	Lecturer

	3 - 4 


	Chapter 2 

Marketing environment
- Analysis of internal environments that affect marketing strategy
- Analysis of external environments that affect marketing strategy
- Concusion
	6
	( Lecture

( Learning reviews and reflections Next class preview
( Introduction to the lesson and its objectives

( Active and participatory teaching

( Keynote 
( Projector  
	Mr. Sandusit Brorewongtrakhul     


	5

	Chapter 3

Industry analysis and competitive advantage
- Conclusion
	3
	( Lecture

( Learning reviews and reflections Next class preview
( Introduction to the lesson and its objectives

( Active and participatory teaching

( Keynote 
( Projector  
	Mr. Sandusit Brorewongtrakhul     


	6
	Chapter 4
Marketing mix strategy
- Product management strategy
- Conclusion
	3
	( Lecture

( Learning reviews and reflections Next class preview
( Introduction to the lesson and its objectives

( Active and participatory teaching

( Keynote 
( Projector  
	Mr. Sandusit Brorewongtrakhul     



	Week
	Topics/Details
	Hours
	Learning and teaching activities, teaching media (if any)
	Lecturer

	Midterm Examination

	7 
	Chapter 5
Marketing mix strategy
- Price management strategy
- Conclusion
	3
	( Lecture

( Learning reviews and reflections Next class preview
( Introduction to the lesson and its objectives

( Active and participatory teaching

( Keynote 
( Projector  

	Mr. Sandusit Brorewongtrakhul     


	8
	Chapter 6
Marketing mix strategy
- Distribution management strategy
- Conclusion
	3
	( Lecture

( Learning reviews and reflections Next class preview
( Introduction to the lesson and its objectives

( Active and participatory teaching

( Keynote 
( Projector  


	Mr. Sandusit Brorewongtrakhul     


	9 - 10
	Chapter 7
Marketing mix strategy
- Sale Promotion management strategy
Product Life Cycle

- Conclusion
	6
	( Lecture

( Learning reviews and reflections Next class preview
( Introduction to the lesson and its objectives

( Active and participatory teaching

( Keynote   ( Projector  
	Mr. Sandusit Brorewongtrakhul     


	11 -12 
	Chapter 7
Market segmentation strategy
arget marketing strategy and product positioning
- Conclusion
	6
	( Lecture

( Learning reviews and reflections Next class preview
( Introduction to the lesson and its objectives

( Active and participatory teaching

( Keynote   ( Projector  
	Mr. Sandusit Brorewongtrakhul     


	13
	Chapter 7
Strategy for competition
- Conclusion
	3
	( Lecture

( Learning reviews and reflections Next class preview
( Introduction to the lesson and its objectives

( Active and participatory teaching

( Keynote   ( Projector  
	Mr. Sandusit Brorewongtrakhul     


	14
	Chapter 8
Strategy control
- Conclusion
	3
	( Lecture

( Learning reviews and reflections Next class preview
( Introduction to the lesson and its objectives

( Active and participatory teaching

( Keynote   ( Projector  
	Mr. Sandusit Brorewongtrakhul     



	Week
	Topics/Details
	Hours
	Learning and teaching activities, teaching media (if any)
	Lecturer

	15
	Presentation

- Conclusion

	3
	( Lecture

( Learning reviews and reflections Next class preview
( Introduction to the lesson and its objectives

( Active and participatory teaching

( Keynote   ( Projector  
	Mr. Sandusit Brorewongtrakhul     


	16
	Final Examination


Learning Outcome Evaluation Plan
	Learning Outcomes
	Evaluation Activity
	Week
	Weight/ Evaluation

	1.1(1), (4) 
	Interactive
	Semester 2/2019
	10%

	2.1(1) 
	Midterm Examination 

Final Examination 
	8

16
	20%

40%

	3.1(2)

4.1(2)
	Students, event marketing communication integrated with culture, local communities, The King’s Philosophy and educational marketing communications.
	15
	20%

	5.1(2)
	Report 
	15
	10%

	Assistance

Score ranging
Grade

Rate 80 - 100
A

Rate 75 - 79
B+

Rate 70–74

B

Rate 65–69

C+

Rate 60 - 64
C

Rate 55–59

D+

Rate 50–54

D

Rate 49–0

F




Section 6: Learning resources
	1. Book   
Apiwan Sirinantana. (2555). Principles of Marketing Communications. Faculty

          Communication Arts Rambhai Barni Rajabhat University.

Apiwan Sirinantana. (2559). Advertising and Consumer Behavior. Faculty

          Communication Arts Rambhai Barni Rajabhat University.

Sandusit Brorewongtrakhul. (2560). Principles of Marketing Communications. Faculty

          Communication Arts Rambhai Barni Rajabhat University

	2. Documents and information

          American Marketing Associations .2004. Markerting definition. (Online) . Available 
http://www.marketingpower.com/mgdictionary.ppp?searchfor=marketingz&searched.


Direct Marketing Associations .2002. What is direct Marketing. (Online) . Available 

                     http://www.thedma.org.
Pelsmaker, P., Geunens, M., & Bergh, J. Van den. 2001. Marketing communication. Harlow,  

              England: Pearson Education.

Peter, P.J., & Donnelly, J.H. 2001. Marketing management: Knowledge and Skills. 6 th ed. 

               Singapore: McGraw-Hill.

	3. Documentation and recommendations
    Website 

   
www.tu.ac.th, www.chula.ac.th, www.positioningmag.com
         www.marketeer.co.th,www.nbtc.go.th


Section 7: Course Evaluation and Improvement

	1. Strategy of the effectiveness of the course by students


1.1 Students evaluate the effectiveness of the course


(1) The teaching methods of instructor



(2) The activities in the classroom and outside the classroom



(3) Teaching support effects on learning and 5 aspects of learning outcomes 



(4) The suggestion to improve the courses by the university network


1.2 Instructor evaluates students' learning behaviors 



(1) Observation of group discussion between instructor and students



(2) Observation of students' behaviors


1.3 Evaluation of teaching and course


(1) Assessment of teaching and assessment reports, documents



(2) Assessment course, document and report the results of the assessment


 1.4 Web suggestions that the instructor has established channels of communication with students


The evidence that will be used to evaluate based on TQF 5 such as line, Facebook, instructor room, E-mail, REG etc. 



	2. Teaching evaluation strategies 


2.1 Student-centered teaching


- A description of the main content and encourage students to explore or understand the details by their self, and/or practice along with instructions

2.2 Teaching about principles, theories and rules


- To experiment with actual practice and use the tools manually by teaching content/activity evident that promote virtue. We aim to make the learners the skills to learn, presentation and discussion on using information technology to communicate with other people 


2.3 A measurement and evaluation in teaching


- Determining How Grading. The standards-based, or based on criteria


- Observations by instructors from students who asking for advice

	3. The improvement of teaching 


After Teaching evaluation in no. 2, there is a teaching improvement by brainstorming and find more information to improve teaching as follows: 



- Program Requiring instructor to review and improve strategies and methods taught by the results of evaluation in each subject, and prepare a report on the implementation



                     of the course (TQF 5), according to the Office of the Higher Education Commission sets that it must conduct every semester (30 days/semesters) 



- Program Encourages lecturer to develop academic skills and/or professional skills at least once a year



- Program and faculties Meetings/seminars with instructor to discuss the learning difficulties of students and how to improve/modify or develop even further



	4. The verification standard of achievement of the students in the course

During the process of teaching has a verification of achievement in the subject. As expected, from learning in the course of 5 aspects by asking students or random check student work, including the tests as follows 



4.1 The Committee's verification. To check the results, "Learning Outcome By checking the learning and teaching process such as TQF 3, the content and teaching media, including documents and textbooks that are used in teaching (as noted in section 6 no. 1)


4.2 Check test, check report (work by the black spot) and how to test scores, the behavior scores, and scoring. Measurement and evaluation of the course requirements as set. The results from the tests or the midterm examination, advising on academic classes 


4.3  Verification of the course. Has verified achievement Learning Course (random 25%) as follows:



(1) Verification score. Random check work of students by the verification standard of achievement 



(2) The questionnaire/interview students to consider the learning course by the standard verification Committee to examine outcomes assessments "5 aspects of learning outcomes" and student behaviors 

	5. Review and planning to improve the effectiveness of teaching



From the results of the assessment and verification of effectiveness outcomes by Program/branch is planned to update the strategy and integrate the content of the course (TQF 3). To achieve greater quality as follows:



5.1 Improving the teaching strategies and the integration of the courses every semester/year, or according to the suggestion, and examined in detail the standard achievement of students learning  according to topic 4


5.2 The invited speakers / instructors other states, to join other teaching to acquire the knowledge, or with a view to increasing the application of knowledge or experience with issues of research/lecturer's experience




Sign.................................................... The teacher who responsible for the course

  (Miss. Aungsumarin  Suchairattanachod)    

             1 December 2019
Sign.................................................... The instructor 

     (Mr.Sandusit Brorewongtrakhul)

              1 December 2019
Bachelor of Communication Arts    1
Bachelor of Communication Arts <  > 16

